Free Golf, 12 vouchers for free Golf, Golf lessons and 2 for one offers

Free Days Out, 12 vouchers for free entry to a wide range of attractions
including, Museums, Cruises, Theme Parks and Zoo's




Free Theatre, unlimited use of our 2 for 1 theatre program means two people can see a show in any
number of named theatres across the country

Free Dining, “Who says there’s no such thing as a free lunch” 12 vouchers to be used at over 690 restaurants
to give you two for one or an absolutely free main course!
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Free Nightclubbing, Party into the early hours with 12 vouchers for free entry into over 160 Night Clubs

Free Family Portrait, Here’s something to smile about, 2 vouchers for a free family portrait
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How do we obtain our exceptional prices

Through Discovery members may take as many rental weeks as they wish during their membership period, we
have attained our exceptional prices through three main strategies:

¢ Eliminating the traditional development and marketing costs of the tour operators.

e  Exploiting the buying power of the collective memberships and individual customers that Timelinx,
the holiday club people service.

e  Utilising industry surplus.

Eliminating traditional marketing and development costs

A traditional package tour operator will construct the price of a holiday based on the necessary ingredients such
as accommodation, flights and transfers. In this we are no different. However the price of traditional package
holidays also include a substantial amount of marketing and development costs.

A traditional tour operator takes the necessary ingredients of a holiday and having achieved this with at least

three months to a year of forward planning has to then set about retailing and marketing the finished product.
This involves printing brochures, finding a network of travel agents to display them, paying staff to ensure that
the brochures are prominently displayed and paying the travel agents up to 20% of the retail price in commission.

National advertising campaigns are also undertaken to expose the
product to the general public and promote sales. All of theses costs
are passed on to the consumer and result in a significant increase in
the retail price of the holiday.

Discovery on the other hand is able to pass benefits to its customers
through the elimination of these costs. In our concept we are primarily
based on the Internet, we avoid the need to advertise, print, distribute
brochures to travel agents and pay them commission, hence always
delivering a substantial discount on the price paid by the general public.



The Buying power

This is the simplest factor involved in the concept. An individual
purchasing an item will pay the normal retail price. The Timelinx
Group of Companies however, have the collective purchasing
power of several constantly growing memberships of thousands
of families, enabling us to purchase in bulk and in advance at the
very best prices available.

So, the saying the more the merrier certainly applies to us!

Utilising industry surplus

It is a fact that any hotel, resort, cruise ship or accommodation
provider has normally less than eighty percent occupancy. However,
their overheads remain the same whether they are eighty percent
or one hundred percent occupied.

The Timelinx’s Global Distribution System assists hotels, resorts,
cruise ships and accommodation providers by purchasing the
surplus space at a discounted price and offering that discounted
space only to our members hence because we don’t offer these
highly discounted prices to the general public they don’t affect
the accommodation suppliers general market. It is what we call
a win-win situation!




Be our guest

A major part of the membership is the service provided, as a guest of Discovery Premium you have access to
the members web site which allows you to search weeks of accommodation by price, view real-time availability,
view on-request availability, book directly on-line using a credit card or place a holiday on hold for 24 hrs to
allow time to make travel arrangements.

You may also book Flights, Car hire, Hotels, City breaks, Insurance and holiday extras all directly online, however
if you prefer you can call us directly, one call we do it all, it is our pleasure to serve our guests!

Service Provider.

The Service provider for Discovery is the Timelinx Group of Companies who are in the specialist business of
servicing affinity groups and corporate holiday clubs

Service Standards

We are committed to providing our members with high quality services that are well structured, creative, and
economically viable. We are fair, honest, courteous and professional. We are sensitive to our clients needs and
dedicated to their satisfaction.

Reservation Centre.
timelinx.com  Our customer service provider Timelinx , services our members through two state of
The Holiday Club People the art reservation center’s located in Birmingham, England & Malaga Spain.

Timelinx Travel Services plc (UK) Timelinx Vacation Services S.A. (Spain)
Registered in England 4292721 Registered in Spain: A — 29180777

ABTA Number: Head Office: K0O048. CIAN Number: 29661-3.

ABTA Number: Retail Branch office: 53597  |ATA Number: 78286434

ATOL Number:6844

Discovery Premiulm membership on sale now at
"E3,495,00

Companies within the Timelinx Group are members of the following
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Everyone knows you can either go first class or second class.
Its all up to you. What you really want for your family is your decision.
All that we can do is give you the opportunity.
So why don'’t you give us a try?

All the information contained in this brochure is correct at the time of going to press and is subject to change at any time, without prior notice






